ReaderTT.config = {"pagecount":88,"title":"INTRODUCTION","author":"Ashish bahl","subject":"","keywords":"","creator":"Writer","producer":"LibreOffice 7.2","creationdate":"D:20220622195348Z'","moddate":"","trapped":"","fileName":"document.pdf","bounds":[[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210],[935,1210]],"bookmarks":[{"title":"Cross-cultural Marketing Research","page":36,"zoom":"XYZ 297 230 0"},{"title":"Cross-cultural aspects of Products","page":36,"zoom":"XYZ 299 140 0"},{"title":"Cross-cultural Sales Promotional Techniques","page":37,"zoom":"XYZ 305 1033 0"},{"title":"Cross-cultural Channels of Distribution","page":37,"zoom":"XYZ 278 943 0"},{"title":"Cross-cultural aspects of Pricing","page":37,"zoom":"XYZ 307 853 0"},{"title":"CULTURE","page":11,"zoom":"XYZ 416 912 0","children":[{"title":"CHARACTERISTICS FOR CULTURE","page":14,"zoom":"XYZ 283 725 0"},{"title":"CROSS CULTURAL MARKETING","page":15,"zoom":"XYZ 296 201 0","children":[{"title":"FILTER-TIPPED CIGARETTES","page":17,"zoom":"XYZ 137 912 0"}]}]}],"thumbnailType":"jpg","pageType":"html","pageLabels":[]};
